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YOUR FACILITATOR

L uz Maria Barrientos

International trade consultant

GloballyCool

3 Specialized In:
3 Export promotion
3 Market Entry Strategy
3 Compliance for export

3 +12 Years Experience
3 15+ Countries

GloballyCool
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Training material

Download available till July 9, 2025
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The Program | Day 1

08:30¢ 09:00 Registration & welcome coffee
09:00¢ 09:30 Opening and introductions

09:30¢ 10:30 Session 1: The European market for gracked food products
Market segments and Trends | Opportunities for Caribbean products | Assignment #.

10:30¢ 11:00 Coffee Break

11:00¢ 11:45 Session 2: Assignment #2 ldentification of market trends using CBI intelligence
(in product groups)

11:45¢ 12:30 Session 3: EU Regulations & Buyer Requirements
Reflect on webinar, recap highlights

12:30¢ 13:30 Lunch Break
13:30- 15:00 Session 4: Labelling & Packaging Compliance | Assignment #3 Compliance Check

15:00¢ 15:30 Coffee Break

15:30¢ 16:30 Session 5: Assignment #4 |dentification of specific product related requirements
(CBI and Codex Alimentarius) and additives/health claims from EU database
(in product groups)

Kahoot, wrap up
GloballyCool
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The Program | Day 2
-

09:00¢ 10:30 Session 6: Towards Sustainability Compliance: Useful tools
(CBI StandardsmapETIBCorps ESG checker) | Assignment@9

10:30¢ 11:00 Coffee Break

11:00¢ 12:30 Session 7: Towards Food Safety certification
Assignment #1Q 11

12:30¢ 13:30 Lunch Break

13:30-14:30 Session 8: Leveraging Certification as Marketing Tool | Practical tips
Group discussion

14:30- 15:00 Session 9: Action Planning: Turning gaps into action | Assignment #12
Plenary discussion

15:00¢ 15:30 Coffee Break
15:30- 16:00 Session 10: WrapJp | Kahoot | Evaluation

GloballyCool
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Session 1
EU MARKET FOR FOOD PRODUCTS

UNDERSTANDING THE LEADING TRENDS
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EU market in perspective

Conscious living

Global flavours

agenda

Convenience

Hybrid consumption

Healthy food

Assignment

INTERNATIONAL BUSINESS MADE EASY
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EU MARKET IN
PERSPECTIVE
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THE EU FOQOD
MARKET

3 27 countries, 400+ million consumers

3eMDy Holddhold f A 2y 3
expenditure in Food & Drinks 2021

3€ M/ H Fddk brinksh 2 VY
Imports 2023

3 Highpurchasing power




Leading European importers of processed fruit &
vegetables from the Global South

Germany &
Netherlands : Top EU In Euro million
importers of
processed fruits and 6k
veggies from
developing countries 4k

Netherlands : Main ok
re-exporter

Germ any. Lal’g est Germany Netherlands United Kingdom France Spain Italy

consu mer/DFOCeSSOI’ @ Intra European @ Developing countries @ Rest of world
& re-exporter
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EU - INTERESTING MARKET FOR CARIB EXPORTERS

Bilateral trade between EU+EFTA and CaribExport Cariforum
Product group: section 2 - vegetable products

Urit : US Dallar thousand

AR oo ¥V v ' Companies
Dmvnlnad:@iﬁ F 8

Time Period (humber of columns) : w3 |

Product label (H P

EU+EFTA's imports from CaribExport Cariforum

CaribExport Cariforum's exports to world

Value In 2022 Value In 2023 Value in 2024 Value In 2022 Value In 2023 Value in 2024

TOTAL ; All products 16,548,885 14,365,607 18,656,132 -4{; 41,124,509 37.188 417 346,076,829

08 Edible fruit and nuts; peel of citrus fruit or melons 524 008 506,264 413,517 -4{; 459 489 426 962 381,163

10 Cereals BT, 715 64,178 7 443 -4{; 238,514 275,916 292,326
Lac; gumns, resins and other vegetable saps and .

13 extracts 15,920 17,004 15,002 -4{, 5,793 6,752 5,854

or Edible vegetables and certain roots and tubers 12,980 11,523 10,679 | =y 152,038 160,397 98,473

09 Coffee, tea, maté and spices 16,276 13,312 10,351 -4{; B3 426 T4 476 44 754
Qil seeds and cleaginous fruits; miscellaneous -

12 grains, seeds and fruit; industrial or medicinal . . . 4,265 7,027 7,913 "{"’ 8,084 8,703 4,150
Products of the milling industry; malt; starches, .

11 inulin: wheat gluten 208 395 299 -4{, 129,897 125,480 BT.973

C AR I B B E AN
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Product group: section 4 - prepared food, drink, tobacco

Unit : US Dollar thousand

AR coon Y v ' Companies
Dwnlnad:@@ F 53

Time Period (number of columns) v (3 4

Product label (4 P

EU+EFTA's imports from CaribExport Cariforum

CaribExport Cariforum's exports to world

Value In 2022 Value In 2023 Value in 20247 Value inm 2022 Value In 2023 Value in 2024

TOTAL All products 16,548 885 14,365,607 18,656,132 -0(; 41,124 509 37,188,417 36,076,829

18 Cocoa and cocoa preparations 154,519 157,850 237,893 -4{; 258,218 243,991 455,458

22 Beverages, spirits and vinegar 285 838 300,262 220,740 -0{; 710,188 711,805 283 463

Tobacco and manufaciured tobacco substitutes;

24 products, whether or not containing nicotine, . . . 123,978 144,766 144 160 -4(} 1,325,593 1,312,870 1,354,436

17 Sugars and sugar confectionery 65,981 81,598 31,357 -0(; 298,896 285,878 310,256

21 Miscellaneous edible preparations 14,753 14,396 16,269 -#{; 228,866 251,344 107,913
Preparations of vegetables, fruit, nuts or other s

20 parts of plants 14,3789 14,182 10,040 -o{, 245 984 238,726 172,552
Preparations of cereals, flour, starch or milk; »

19 pastrycooks' products 5,343 6,189 6,864 -#'O 256,628 280,234 144 863

C AR I B B E AN
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THE EU FOOD

MARKET E
S
Ny

3 Very big Food & Drinks industry

3 Relevant partner for Caribbean

3 Mature market with over supply *

3 Worldwide competition |

U FOOD AND DRINK
\ MARKET///
NN

[ * @ i
PRICE \** *, , PRICE
*

Cdzi X o

MILK \&
8
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trend 1
CONSCIOUS LIVING
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Conscious living

3 Environmental sustainability and
social responsibility influence the
purchasing decision

OPPORTUNITIES THREATS

3 Plantbased, vegan, organic on A Market openings for A Certification costs

: organic products A High regulatory
the rise A Everything plantbased burdens
3 Driving innovation on ingredients A Better margins for A Preference for locally
producers sourced products

3 Policy and regulations give

. . A Products with a story A Airfreight undesirable
Impulse to this trend

GloballyCool B EXFPORT INTERNATIONAL BUSINESS MADE EASY




Organicothe first fair-trade organiccoffee on the
Germanmarket

Its first-classArabicabeansare organicallygrown and
gently refined usingtraditional long-term roasting As
a true classi¢it combines anaturally mild flavour and
fine acidity to createa delight for everyday. Small
Orgdnico | farmersfrom Central and SoutiAmericahavea share
rmild in this wonderful coffee. TheSan Fernando
cooperativefrom Mexicois one of them. In the Tierra

Orgdnico
naturmild
BIO| FAIR

gemah 000

N environ . .
Gats tcone 277 howeglh A 100% Fair, 100%rganic

Die Usoreiter dek rotecti : :
Mo s Fairen Handols P e A Climate neutral slowoasting
S A Addedvalueon site: San
da ohne Chemie angebset - -
-~ . Fernandostrenghtensindigenous
© Mehrwert vor Ort:

S farmers
indigene Biuerinnen

Zukunftsinvestitionen werden
urch Fairen Handel maglich
Erfahren Sie mehr auf
www.gepa.de/faircotfeenow

/4-
/s S
ST Meug - GENY®

MISEREOR

C R I B B E A
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COCONUT
AMINOS

Soy-Free Seasoning Sauce

SPREAD WilkouT PALM o:g

a LY . SHEN Sy

against deforestation
(palmoll, soy)
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ALL CHOCOLATE
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SLAYE FREE

Against forced labour

Certified proof
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Plantbased/vegan
everything! - -

w e ) ( Q’
RS 7 =z = - W
RECIPES INSIOE [xgasriie] t—“% o O,VEGA"'.
5. SOJACREME

100'/:17@51.{2:1
LE ROND

CAMEMBERT

CHEESE il COCONUT OIL
ALTERNATIVE and VITAMIN B12
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Plantbased protein innovations

Recent examples of products that were selected as innovative taste winners at the
2024 ANUGA and SIAL exhibition competition include the following:

A Glazed vegan desser{with tofu)
A Vegan egg substitutes

A Vegan sushi bites

A Vegan smoked salmon

A Vegan fish fillets

A Vegan raw cakes

InterFOOD

GloballyCool B EXFPORT INTERNATIONAL BUSINESS MADE EASY
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https://varenospienelis.lt/en/products/aiste-glazed-vegan-dessert-coconut-flakes
https://varenospienelis.lt/en/products/aiste-glazed-vegan-dessert-coconut-flakes
https://en.yumgo.fr/produits
https://en.yumgo.fr/produits
https://www.kingkonjac.com/kingkonjac-english
https://www.kingkonjac.com/kingkonjac-english
https://groceries.aldi.co.uk/en-GB/p-plant-menu-smoked-no-salmon-slices-100g/4061464863330
https://groceries.aldi.co.uk/en-GB/p-plant-menu-smoked-no-salmon-slices-100g/4061464863330
https://heurafoods.com/products/f-sh-fillets/
https://heurafoods.com/products/f-sh-fillets/
https://natsrawline.com/
https://natsrawline.com/

trend 2
GLOBAL FLAVOURS
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Curiosity for bold,
global flavors

3 Desire to experiment and try OPPORTUNITIES = THREATS
new, flavours, textures, aromas

3 Interest in new cuisines A Openness to ethnic A Tasteadaptation

3 Authenticity and originality are products - required
valued A Storytelling and origin A Caribbean gastronomy

_ _ ~ marketing can IS less known

3 The spice tolerance and interest IS enhance value

growing

GloballyCool B EXFPORT INTERNATIONAL BUSINESS MADE EASY
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little
moons

MOCHI SORBET

0‘. .‘.:q‘::" 14 : - el Vit

b CINDY’S ®

KITCHEN

§ .o CHIVICHURRI, ;
A SAUCE

Marinade . Sauce. Wet Rub

GLUTEN sum
. @

9FLOZ (266 mL.) KEEP REFRIGERATED AT ALLTIMES

VERY BERRY

SORBET WRAPPED IN
SOFT RICE DOUGH

INTERNATIONAL BUSINESS MADE EASY




st o'l
Cook it easy 1

JAPANESE :
TERIYAKI

WORZMISCHUNG VEGANE Miscyy g L

v ohne Z“WlBt

v/ ohne Hefeem
al ”
v ohn "om kte

 FRISCH DAZU:

250 g Rindfleisch,
Sesamdl
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trend 3
CONVENIENCE
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Convenience
products keep
growing
OPPORTUNITIES  THREATS

3 Consumer want fast and

nutritious foods A The snackcategory At F O+ 3Ay 3 Ydz
3!y-|§ KSIf GKa LI S| Xe§pexagywing LIZ Ay ueY -Lifa NA C
A Nutritious requirements

bars/healthy chocolate A Competition

AAAAAAAAA
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& GONVENIENT

& ja e READY IN 1
NUTRITIOU - e | MINUTE
BACK-UP MEAL - | PERFECT FOR
THAT BOOSTS o A BUSY
PRODUCTIVITY $o73 1) LIFESTYLES
AND WELL-BEING Ve
R
B | © EASY
© SUSTAINABLE ' % 70 CARRY AND
» i PLANT POWERED MAKE mg
’ ' PROTEIN AND REAL ON-THE-GO
200 g = YUGH“RT SUPERFOODS ENERGY

breakfast on the go
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) EL ORIGEN .
Organic;
Plantain

Kochbanane - Plantain
Platano - Plantaggine
Bakbanaan

A R I B B EAN

CEXPORT INTERNATIONAL BUSINESS MADE EASY

EVELOPMENT AGENCY

GloballyCool




trend 4
HYBRID CONSUMPTION
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Hybrid
consumption

3 Consumers may economize on
staples but spend more on
perceived value

3 Food as affordable luxury

OPPORTUNITIES THREATS

A Niche & Premium
Segments

A Indulgent products:
chocolate, coffee

A Special processes or
Ingredients

A Excellent packaging
needed

A Marketing investment

A Fragile loyalty

B E AN

GloballyCool B EXFPORT
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BOX CONTENTS

PRALINE AMBER QUAIL DARK

QUAIL EGGS EGGS PRALINE
White chocolate, praline  Amber Classic - Dark chocolate
and fleur d'orange chocolate, caramel and Amazonas 71% and
vanilla praline
SILVER EGG SILVER EGG -
MINIATURE MAGNUM
€13,50 EUR £321,43 EUR/ KG £134 20 EUR

GloballyCool B EXFPORT INTERNATIONAL BUSINESS MADE EASY
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trend 5
HEALTHY FOOD
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What Is healthy?

NUTRI-SCORE 3 Percentagef fruits, vegetables

gE legumes nuts, andcertainoils

3 Fibercontent
3 Proteincontent
3 Rich inantioxidants fibre, minerals

3 No added sugar/ low sugar content 3 Nutritious

3 Low sodium content 3 Protein rich
3 Low fatcontent 3 Plantbased
3 Natural ingredients 3 Glutenfree

3 Organic 3 Lactosdree

3 Fermented
GloballyCool B £XFPORT INTERNATIONAL BUSINESS MADE EASY
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3 Protein rich

Healthy—Food 3 Clean Label

3 Functional Foods

Tre N dS 3 Healthyindulgence

3 Heroingredients
3 Speciabiets

GloballyCool B EXFPORT INTERNATIONAL BUSINESS MADE EASY
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Protein rich

; ; i O Y o

HAZELNUT NOUGAT _A P
PROTEIN BAR 25"
B4 7
o &
s A\

HEA.I:TH”YFIT P[PRL’I!I?E] [i]llqg ] @‘”"5\/ ST

e@rd 3L’ J
A )
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Clean label

3 EU consumers want short ingredient

. Simp.lyl.
lISts ingredients
3 No additives, preservatives, or Ca?® | ~ 100% natural
artificial flavors . Ay e
: - S \‘GATHER British free
3 Keywords: natural, real ingredients, EESEE GRS, _rane eggyolk

100% AVOGADD OIL

Q-,.
of

nothing to hide

" £00L
\ (&) SUBAR & GRAIN §) SEEDD
W Wae & pe O

Free from o —
sugar, grains,
milk & 7 Recyclable P 8+ AVOCADOS
seed oils glass jar PERJAR

| |INGREDIENTS

Avocado Oil (80%), Pasteurised British Once ope
Free Range Egg Yolk (9%], Apple Cider door abo

Vinegar, Pink Himalayan Salt. If | get to:
Allergens in bold. separate

INTERNATIONAL BUSINESS MADE EASY




Functional foods

3 Foods that offer additional
benefits beyond nutrition

i
;- SPER SMOOT <OPER SMOOTH

O, O, ©,

N

A innocent ) innocent innocent

BERRY -
PROTEIN R ORATE ENERGISE

GloballyCool

Popular claims:
3 supports immunity
3 gut health

3 energy
3 anti-inflammatory

‘ SOPERSMOOTy

g

O

innocent

BLUE
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Functional foods

3 + lron
3 +Vitamin B6
3 Maca

3 The chocolate bar with vitamin
B6 for your cycle*

*Vitamin B6 contributes to
regulate the hormonal function

INTERNATIONAL BUSINESS MADE EASY




Healthy indulgence

Organic date pralines with |
carrot filling

3 Ingredients: Medjool
date 72%, cocoa butter, 3
roasted hazelnuts,
roasted cashew nuts,
oat, carrot, mandarin oil

3 Vegan

3 Gluten free
3 Organic

3 Handmade
3 Fair

GloballyCool

Natural sweetswithout addedsugar

INTERNATIONAL BUSINESS MADE EASY




Hero ingredients

3 Superfoods
3 Berries
3 Quinoa
3 Chia
3 Flaxseeds
3 Goji berries
3 Turmeric
3 Ginger

3 Algae
3 Probiotics

GloballyCool

S
Az
o
~

=
3F

AAAAAAAAA
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Special diets

9

GLUTEN
FREE

Growing demand for:

3 Glutenfree, dairyfree, sugar
free

3 Foods for special diets (keto,
low-FODMARP)

3 Ayurveda,TCM

GloballyCool




— - /J//law ’40‘”_7 S‘

3 Vegan spinach with onion

_N

Rahm-Spinat
Iaktosefrei:

glutenfrei

» = - ¥ L - SR ‘ o
N - SUnEt. \aheases e\

W T AT G A RN WA S

<>

3 German harvest
3 Portionable
341 SFf UK aO02NBé

A%\ S
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ASSIGNMENT #1A IN PAIRS (10 MIN)

IDENTIFY MATCHING TRENDS FOR YOUR PRODUCTS, AND LIST POTENTIAL C
TO COMMUNICATE THE BENEFITS TO THE CONSUMER

EXAMPLE:
PRODUCT KEY INGREDIENTS/PROCESS TREND MATCH BENEFIT@ommunication)

100% natural snack
Only 3 ingredients!

Green plantain, sea salt, Convenience/ clean label/ Lower fat content

Plantain chips vegetable oil/ baked instead of > fSaa OIFf 2]
: gluten-free/ vegan
fried Gluten Free
No preservatives, no additives
Vegan

vvvvvvvvvvvvvvvvv
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ASSIGNMENT #1BOQMEWORK)

3 Identify the opportunitiesandthreatsthat the currenttrendsin the
EUmarketpresentfor your products

3 Describenow you will take advantageof the opportunitiesand how
canyouovercomethe threats

Opportunities My strengths Threats Mitigation strategy

Conscious living/plant All products are plant . Use alternative
High sugar content
based foods based sweetener

GloballyCool B £XFPOR? INTERNATIONAL BUSINESS MADE EASY
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Session 2
ASSIGNMENT EU MARKET TRENDS
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MARKET INFORMATION FROM
WWW.CBI.EU

AAAAAAAA
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> O %z chi.eu e < N O o Relaunch to upe

e % CEl
f_‘ﬁé Mirtistry of Foreign Affairs

Home | Marketinformation | Projects News Events AboutCBlI FAQ

Welcome to CBI

(Bl supports the transition towards inclusive and sustainable economies. We help small and medium-sized enterprises (SMEs) strengthen their economic, social and environmental
sustainability. We do this by helping them export products and services to Europe and regional markets.

Export to Europe Market information Import opportunities Collaborate with us
Do you want to export your Read our market studies for Information and assistance for Information for business support
product to Europe? We can help information that helps you export European importers who want to organisations and experts that
you with training and coaching. to Europe. find opportunities in developing want to work with CBI.

countries.




cbi.eu/market-information a & 0 o Relaunch to update

Do you want to export your product to Europe? Doing market research is

the first step. To help you, we have done research on important questions Digital tools for EUDR compliance
about the European market. Per sector and product group, you will find

i . i i + Digital solutions factheet: How to collect and manage the info buyers need;
important market information. Enter the European market with confidence.

« EUDR compliance case studies: Digital tools - user stories;
+ Digital solutions longlist: An overview of tools and providers for comparison.

Search Stay informed
Enter search terms to find market research Want to be the first to know about new publications?
n Subscribe to our newsletter

=' Apparel @ Cocoa and Cocoa Products

9“@ Coffee $ Fresh Fruit and Vegetables

L . "

§ Honey i Home Decoration and Home Textiles

# Grains, Pulses and Qilseeds W Natural Food Additives

\% Natural Ingredients for Cosmetics E‘, Natural Ingredients for Health Products

E Qutsourcing (ITO/BPO) % Processed Fruit and Vegetables and Edible Nuts
'1 Spices and Herbs ﬁ Tourism
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cbi.eufmarket-information/spices-herbs

Home » Market information » Spices and Herbs

Exporting spices and herbs to Europe

Europe offers interesting opportunities for companies that export spices and herbs.
Europeans want a healthier lifestyle. But, European countries do not have a suitable
climate to grow most spices and herbs. That is why they depend on imports from tropical
and semi-tropical countries. Developing countries play an important role in this supply.

European importers are looking for high-quality, sustainably-produced spices and herbs.
This creates opportunities for spices and herbs suppliers. But only if you follow the

production and sustainability standards of Europe.

Read our market information and tips carefully. They can help you export spices and herbs
to the European market.

Sector Studies

»  What is the demand?

> Which trends offer opportunities?

> What requirements should your product comply with?

Spices

» Black Pepper » Dried Chillies

» Cardamom » Dried Garlic

» Cinnamon » Dried Ginger

> Cloves » Mace

» Coriander Seeds » Nutmeg

» Cumin Seeds I > Spice M-ixes I

> Curcuma » Vanilla

Q &« 9 O O

Stay informed

Want to be the first to know about new publications?

Herbs

» Dried Rosemary

» Dried Thyme

Relaunc



Cc 23 cbi.eu/market-information/spices-herbs/spice-mixes Q & )} o Relaunch to update

Home > Marketinformation » Spicesand Herbs » Spice Mixes

Exporting spice mixes to Europe

In recent years, Europeans have shown an increased interest in unique cuisines and healthier foods. Where some years ago
Chinese or Indian restaurants were as exotic as most consumers would go, there is now greater interest in a diversity of

i o . , P : % S Stay informed
cuisines. This in turn boosts interest in the specific spices that are used in these cuisines. Spice mixes have become much y
more available and are used more often than 20 years ago. This has led to a higher demand for spices and spice mixes on Want to be the first to know about new
the European market. However, most large spice importers import single spices and make their own mixes in Europe. This publications?

means that the demand for spices mixed at origin remains low. Find out what this means for your business opportunities in
this study on the European market potential for spice mixes.

Market Potential Market Entry
g Last updated: 26 April 2023 g4 Last updated: 26 April 2023

@® Takes 25 minutes to read ® Takes 37 minutes to read
The European market for value-added spices and Most mixing of spices is done in Europe by spice
herbs is very competitive, especially for consumer- importers and food manufacturers. They are your
packaged spices and herbs. If you want to enter competition as a spice mixes supplier. In addition...
the...
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chi.eufmarket-information/spices-herbs/spice-mixes/market-potential

The European market potential for spice mixes

£ Lastupdated: 26 April 2023

{© Takes 25 minutes to read

The European market for value-added spices and herbs is very competitive, especially for consumer-
packaged spices and herbs. If you want to enter the market and you already supply whole spices and
herbs, the first step in adding value to your product is to offer crushed or ground spices and herbs. You
can then choose to also sell mixes or even a consumer-packaged variety.

Traditionally, China and India have dominated the spices market with very high production and often low pricing. For
example, China produces 80% of the world supply of garlic, completely dominating and outcompeting other countries in
that particular market. India is well-known for its wide range of spices, including turmeric, cardamom, ginger and pepper,
and spice derivatives such as essential oils and extracts. Interestingly, neither China nor India are very well represented in
the import data on spice mixes. Combined, both countries supply 40% of Germany's imports but are not major suppliers to
other large importing countries. The intra-European trade in spice mixes is strong, with the majority of imports coming
from other European countries. This is because European countries import single spices and mix them in their preduction
facilities in Europe.

Contents of this page

1. Product description

2. What makes Europe an interesting market for spice mixes?

3. Which European countries offer the most opportunities for spice mixes?

4. Which trends offer opportunities and threats on the European spice mixes market?

1. Product description

Spices are used as flavouring in food and beverages, as fragrances in cosmetics and household products, in traditional
herbal remedies and in modern medicine. They are used either fresh, dried or as extracts. Read our studies on natural
ingredients for health products to learn more about the use of spices in medicine.

This study specifically focuses on spice mixes. These are mixtures of two or more products of different origins. Spice mixes
have their own dedicated code in the Harmonized System (HS). The data used for this study covers H5 091091, mixtures of
two or more products of different headings.

a%x 40 O

Share this on: m m E

Search

Enter search terms to find market research

Do you have questions about
this research?

Related research

» What is the demand for spices and herbs on the
European market?

» What trends offer opportunities or pose threats
on the European spices and herbs market?

» What requirements must herbs and spices meet
to be allowed on the European market?

Relaunch to u



> (¢ %3 chbi.eu/search?search=COCONUT e &N 3 ° Relaunch to update }

Home » Search results

Search results
Found 1 - 10 of 105 results

COCONUT Filter result

The European market potential for fresh coconut Content type v
Market Information | Study published on: 2023-01-19
Health, convenience and innovation contribute to a larger consumption of fresh coconuts. Large volumes are sold

in Germany, the United Kingdom and France. But there are also opportunities for freshly...

https:/fwww.cbi.eu/market-information/fresh-fruit-vegetables/coconut/market-potential Sector v

- Count v
The European market potential for coconut water R4

Market Information | Study published on: 2020-10-06
In the long term, the European market for coconut water is expected to show stable growth. This growth is likely to

be driven by changes in the consumption patterns of European consumers. This...
https:/fwww.cbi.eu/market-information/processed-fruit-vegetables-edible-nuts/coconut-water/market-potential

The European market potential for desiccated coconut

Market Information | Study published on: 2023-12-18

Europe is the world's largest importer of desiccated coconut. Desiccated coconut is a popular bakery and
confectionery ingredient in Europe. The demand for desiccated coconut is driven by the growing...
https:/fwww.cbi.eu/market-information/processed-fruit-vegetables-edible-nuts/desiccated-coconuts/market-
potential

Entering the European market for coconut water
Market Information | $tudy published on: 2020-10-06
Offering high-Brix coconut water with a good flavour profile at a competitive price creates a positive image for new

suppliers. Food safety certification, combined with reliable and frequent...
https:/fwww.cbi.eu/market-information/processed-fruit-vegetables-edible-nuts/coconut-water/market-entry




Assignment #2 (30 min)

\ In groups of 4

y Go toWwWW.CBI.EU

\ Use the category search or keyword search

\ Find information on the market potential | opportunities for your product group
\ List at least 3 opportunities

GloballyCool B EXFPORT INTERNATIONAL BUSINESS MADE EASY
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http://www.cbi.eu/

Alternative Assignment #2 (5 min)

v Go to perplexity.al
\ Create a solid prompt
\ Specify what question you want to be
answered and how you like the answer to be
structured (steer the output)
\ Ask to make use of reputable and new

sources (traceability and avoid ]
KIffdzOAYlFGA2Y X0 [%] perpleXIty

[=]
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Example prompt

What are favourable opportunities for exporters from
Suriname of (enter your product here) to the Europesé
market? Pleasést the most promising markets and

segments, most favourable trends, opportunities %] perp|exity
especially for exporters from the CaribbeaRlease

support your findings witheputable sourcesUse
sources from 2022 onwards.

GloballyCool B EXFPORT INTERNATIONAL BUSINESS MADE EASY
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Risks of Al Chatbots ?
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Session 3
EU REGULATIONS AND BUYER REQUIREMENTS

-
&
- Y
\\ .4 e 3
\ ‘ g ~ :




Q Legal food safety and buyer requirements

agenda

e Food safety certifications
e Social responsibility and EUDR

° Sharing of learnings

GloballyCool B £XFPORT INTERNATIONAL BUSINESS MADE EASY

vvvvvvvvvvvvvvvvv




EU LEGAL MARKET ACCESS
REQUIREMENTS OVERVIEW

AAAAAAAA
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TECHNICAL
MARKET ACCESS
REQUIREMENTS

Government
Imposed

GloballyCool

Health and
safety

Market driven

# Social

uality
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MAIN BUILDING BLOCS OF EU FOOD LAW

ADDITIVES, CONTAMINANTS

AND RESIDUES NOVEL FOOD AND GMOs PACKAGING AND LABELINC

HYGIENE AND TRACEABILITY

A Foods not consumed

ygiene rules for foo rict rules on food additives, o : ontact materials should no
A Hyqgi les for food A Strict rul food additi sianificanty in EU before A Contact materials should not
businesses from farm to fork flavourings pesticide M% 1997 ?le Uire endanger human health,
skanalysis, and traceability residues, and contaminants . alter food composition, or
A Rskanalysi dt bilit id d taminant aut?/\orlzatlonq lter food iti
essential (like heavy metals) : affect its taste or smell
. L A GMOs are subject to . .
A Hazardcontrol (HACCP) to be A All authorized and within thorouah safety assessment A Clear labelling required
in place safe limits g y A Misleading information

prohibited

GloballyCool B EXFPORT INTERNATIONAL BUSINESS MADE EASY
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HYGIENE

Regulation sets general rules for food business on
the hygiene of foodstuffs

3 HACCP
3 ldentify hazards
3 Indentify Critical Control PointsGCPps
3 establishcritical limits at critical control points

3 establish and implement effectivaonitoring
procedures

3 Establisicorrectiveactions
3 Establishverification prOCedureS https://eur-lex.europa.eu/eli/req/2004/852/20094-20

3 Establistrecord-keeping and documentation
procedures

GloballyCool
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https://eur-lex.europa.eu/eli/reg/2004/852/2009-04-20
https://eur-lex.europa.eu/eli/reg/2004/852/2009-04-20
https://eur-lex.europa.eu/eli/reg/2004/852/2009-04-20
https://eur-lex.europa.eu/eli/reg/2004/852/2009-04-20
https://eur-lex.europa.eu/eli/reg/2004/852/2009-04-20
https://eur-lex.europa.eu/eli/reg/2004/852/2009-04-20
https://eur-lex.europa.eu/eli/reg/2004/852/2009-04-20

TRACEABILITY

TRACEABILITY
3 Track inputs: Must know who supplied the

iIngredients.

3 Track outputs: Must know which customers ‘ /
received their products.

3 Systems & Procedures: Must have systems In
place to record and retrieve this information.

3 Provide on demand: Must supply traceability
data to authorities when requested.

3 Product labelling: All items placed on the
market must be labelled or documented for
traceability.

EU general food law

https://eur-lex.europa.eu/legal
content/EN/TXT/?uri=CELEX%3A02002R20230701

GloballyCool B £XFPORT INTERNATIONAL BUSINESS MADE EASY
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https://eur-lex.europa.eu/legal-content/EN/TXT/?uri=CELEX%3A02002R0178-20240701
https://eur-lex.europa.eu/legal-content/EN/TXT/?uri=CELEX%3A02002R0178-20240701
https://eur-lex.europa.eu/legal-content/EN/TXT/?uri=CELEX%3A02002R0178-20240701
https://eur-lex.europa.eu/legal-content/EN/TXT/?uri=CELEX%3A02002R0178-20240701
https://eur-lex.europa.eu/legal-content/EN/TXT/?uri=CELEX%3A02002R0178-20240701
https://eur-lex.europa.eu/legal-content/EN/TXT/?uri=CELEX%3A02002R0178-20240701
https://eur-lex.europa.eu/legal-content/EN/TXT/?uri=CELEX%3A02002R0178-20240701

CONTAMINANTS

Legislation that covers contaminants &

3 Nitrate
3 Mycotoxins

3 Metals

3 Dioxin and PCB

3 Polycyclic aromatic hydrocarbons
3 Melamine

3 Inherent plant toxins

Tip: see levels in Annex IBEqulation (EU) 2023/915

INTERNATIONAL BUSINESS MADE EASY
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https://eur-lex.europa.eu/legal-content/EN/TXT/?uri=CELEX:02023R0915-20240722

ADDITIVES AND PESTICIDE RESIDUES

ADDITIVES

Database with approved additives
and conditions of use

https://ec.europa.eu/food/foodfeed-portal/screen/food
additives/search

GloballyCool

PESTICIDE RESIDUES

Database with tolerance levels by
substance or food product

https://food.ec.europa.eu/plants/pesticides/epesticides

database en

INTERNATIONAL BUSINESS MADE EASY


https://ec.europa.eu/food/food-feed-portal/screen/food-additives/search
https://ec.europa.eu/food/food-feed-portal/screen/food-additives/search
https://ec.europa.eu/food/food-feed-portal/screen/food-additives/search
https://ec.europa.eu/food/food-feed-portal/screen/food-additives/search
https://ec.europa.eu/food/food-feed-portal/screen/food-additives/search
https://ec.europa.eu/food/food-feed-portal/screen/food-additives/search
https://ec.europa.eu/food/food-feed-portal/screen/food-additives/search
https://food.ec.europa.eu/plants/pesticides/eu-pesticides-database_en
https://food.ec.europa.eu/plants/pesticides/eu-pesticides-database_en
https://food.ec.europa.eu/plants/pesticides/eu-pesticides-database_en
https://food.ec.europa.eu/plants/pesticides/eu-pesticides-database_en
https://food.ec.europa.eu/plants/pesticides/eu-pesticides-database_en

NOVEL FOODS

Novel foodcatalog

v

Informative database with
products with different status

https://ec.europa.eu/food/foodfeed-
portal/screen/novelfood-cataloque/search

GloballyCool

List of novel foods

v

Includes all authorized novel
foods and use conditions

https://eur-lex.europa.eu/legal

content/EN/TXT/?uri=CELEX%3A02017R242%0220
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https://ec.europa.eu/food/food-feed-portal/screen/novel-food-catalogue/search
https://ec.europa.eu/food/food-feed-portal/screen/novel-food-catalogue/search
https://ec.europa.eu/food/food-feed-portal/screen/novel-food-catalogue/search
https://ec.europa.eu/food/food-feed-portal/screen/novel-food-catalogue/search
https://ec.europa.eu/food/food-feed-portal/screen/novel-food-catalogue/search
https://ec.europa.eu/food/food-feed-portal/screen/novel-food-catalogue/search
https://ec.europa.eu/food/food-feed-portal/screen/novel-food-catalogue/search
https://ec.europa.eu/food/food-feed-portal/screen/novel-food-catalogue/search
https://ec.europa.eu/food/food-feed-portal/screen/novel-food-catalogue/search
https://eur-lex.europa.eu/legal-content/EN/TXT/?uri=CELEX%3A02017R2470-20250220
https://eur-lex.europa.eu/legal-content/EN/TXT/?uri=CELEX%3A02017R2470-20250220
https://eur-lex.europa.eu/legal-content/EN/TXT/?uri=CELEX%3A02017R2470-20250220
https://eur-lex.europa.eu/legal-content/EN/TXT/?uri=CELEX%3A02017R2470-20250220
https://eur-lex.europa.eu/legal-content/EN/TXT/?uri=CELEX%3A02017R2470-20250220
https://eur-lex.europa.eu/legal-content/EN/TXT/?uri=CELEX%3A02017R2470-20250220
https://eur-lex.europa.eu/legal-content/EN/TXT/?uri=CELEX%3A02017R2470-20250220

EU PORTAL FOR FOOD L
FOOD SAFETY

https://food.ec.europa.eu/foodsafety en

GloballyCool

Food Safety

Food and Feed Information Portal
database

The Alert and Cooperation Network Rapid Alert System for Food and Feed

(RASFF)

The history of RASFF

RASFF Window - Consumers' Portal
RASFF Window

ACN notifications
This portal allows you to search multiple
databased regarding the Food and Feed sectors

Members of the ACN network
ACN incidents

Monthly reports on EU Agri-Food Fraud
suspicions

The EU Agri-Food Fraud Network Administrative Assistance and

Cooperation Network (AAC)

Animal by-products

Agri-Food fraud: What does it mean? Approved establishments - ABP

Animal Welfare Network EU rules

Pet Animals Network
Plant Health Network

EU coordinated actions

Reports and publications End Points in Animal By-Products Regulations

Scientific advice

Novel Food

Animal feed Authorisations gical safety Chemical safety
Consultation process on novel food status

Feed additives Decisions terminating the procedure preparedness & management Contaminants

. Legislati . . . -

Feed hygiene ceten . hygiene Residues of veterinary medicinal products
Nanomaterials in food

Feed marketing Nove! Foad status Catalogue (New) irradiation Food Contact Materials

. -subi il pt ith th Novel . .
Genetically mod (;,,Tdsr”ﬁ::f.';:::m ane il e new Hove borne diseases (Zoonoses) Hormones in meat
Medicated feed

Undesirable subswanuea

Food Waste Food improvement agents Labelling and nutrition

EU actions against food waste Additives Food Labelling Information System (FLIS)

Communications and campaigns Common Authorisation Procedure Mutrition and Health Claims

International Day of Awareness of Food Loss
and Waste

Enzymes Food supplements

Extraction solvents Addition of vitamins and minerals

Resources library

Flavourings Food information to consumers - legislation

EU Food Loss and Waste Prevention Hub ) )
Matural mineral waters and spring water

Frequently Asked Questions: Reducing Food

Waste in the EU Foods for specific groups

T


https://food.ec.europa.eu/food-safety_en
https://food.ec.europa.eu/food-safety_en
https://food.ec.europa.eu/food-safety_en

How do importers In the EU
make sure they buy products
that comply andare safe ?
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How do importers In the EU make sure they buy
products that comply andare safe?

By requiring suppliers to have eertification of
food safety management system in place.
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Key Food Safety Management Systems

Fresh produce
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Processed foods
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EUDR & SOCIAL RESPONSIBILITY
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EU DEFORESTATION FREE REGULATION

Effective peB0 Dec2025for large companies

30 June 202¢r SMEs
4 elements % ﬁ
) 0

Palm Oil \Wood

Commodities %\)'

1. Traceability
A Plotting the land, geolocation data @,,

2. Risk assessment

w Deforestation freec not on land deforested or Cqpoa relevant to the

degraded after 31 Dec 2020 EUDR ang retlevant Soy Beans
roaucts
w Legally produced according to national legislation P
3. Risk mitigation v .’-

A In case of norrompliance, take mitigation actions Rubber ‘\
to eliminate associated risks before trading on the f’ Beef
EU market Coffee

4. Generate Due Diligence Statement

zerodeforestationhub.eu

GloballyCool
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https://zerodeforestationhub.eu/

EU DEFORESTATION FREE REGULATION

4 elements

1. Traceability
A Plotting the land, geolocation data
2. Risk assessment

w Deforestation freec not on land deforested or
degraded after 31 Dec 2020

w Legally produced according to national legislation
3. Risk mitigation

A In case of nortompliance, take mitigation actions
to eliminate associated risks before trading on the
EU market

4. Generate Due Diligence Statement

GloballyCool

YOUR PRIMARY

RESPONSIBILITY
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SOCIAL RESPONSIBILITY & OCCUPATIONAL HEALTH AND SA
I\/IANAGEI\/IENT SYSTEMS, CODES AND GUIDANCE DOCUME|

Human rights

«Minimum age / Minimum wage Codes / Certifiable
wEqual remuneration Guidance systems
wForced labour / Noiscrimination
wFreedom of association
1ISO26000 GAP GRASP
Amfori / BSCI Rainforest
Alliance
wHazardous substances / dangerous materiz ETI
wFacilities / Sanitation and Hygiene
\ wlight, air, noise EiCarp
¥ wErgonomics SMETA
1ISO45001
Impact on society Qupplier codes
== _| wCommunity involvement and development of conduct Fair Trade

Fair for Life




C

w

CODES OF CONDUCT FOR SUPPLIERS | EXAMPLE

E—)

ExampleAhold
Delhaize,
International
retailer
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